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A Research Note: Gender Traits in Singapore

Weining C. Chang
Introduction

Several studies on gender and gender traits were conducted in Singapore.
This research note attempts to document a recurrent theme in the findings.

Masculinity and femininity measures are developed by subjects rating
personality traits that are considered more desirable for one sex:over the other
(Bem, 1974; Spence and Helmreich 1978; and Hui and Wong, 1992). The
instruments currently used by researchers, though different in some specific
items, are pretty similar in the core content, that is, femininity denotes social sen-
sitivity/expressive/communion traits while masculinity denotes task orientation
/instrumental/agency traits. »

This masculinity and femininity dichotomy seems to be a cross-cultural ap-
plicable concept (Williams and Best, 1992). Researchers of the Chinese (Hui and
Wong, 1992) found femininity/masculinity to be meaningful constructs in the
Chinese culture.

In the current sex/gender literature, based mostly on empirical data col-
lected from Western countries, it is generally reported that scores on the two
trait clusters are essentially orthogonal (e.g. Bem, 1974; Spence et al., 1975;
1977). Males in general were reported to have more masculine traits than
females, and females were found to rate themselves higher on feminine traits
then males. These basic findings have been reported with groups of males and
females ranging from Kindergarten children to mature adults (e.g. Bem, 1974;
O’Connor, Mann and Bardwick, 1978; Hall and Hallberstadt, 1980; Feldman,
Biringen and Nash, 1981) and sampled from a broad spectrum of ethnic and socio

-economic backgrounds (Spence and Helmreich, 1978; Romer and Cherry, 1980).
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Several cross-national studies (e.g. Block, 1973; Spence and Helmreich, 1978;
Almeida, 1980; Runge, Frey, Gollwitzer, Helmreich and Spence, 1981, nave
reported similar results.

Furthermore, in most of these studies, members of each sex fell in the sex-
typed categories, ie. feminine or masculine types, and least frequently in the
cross-sex category, ie. androgynous or undifferentiated types.

However, a few studies with Asians found that the differentiation between
masculinity and femininity personality traits is not as clear as it is in the West-
ern data (Maznah and Choo, 1986; Ward and Sethi, 1986). The subjects involved
in these studies were Chinese, Malays and Indians. They came from cultures
where the communal/expressive social sensitivity is highly emphasized. Maznah
and Choo (1986) reported that when using Bem’s (1974) Sex Role Inventory in
Malaysian students (54% Malays and 40% Chinese), the masculinity and feminin-
ity scales correlated positively with each other (r=0.39, pp.34). This correlation
was much‘ higher than those reported by Bem (1981), ranging between 0.00 to
0.11.

A recent study by Hofstede (1994) suggests that countries that can be classi-
fied as feminine in cultural values (Hofstede, 1980) seem to show a higher flexi-
bility for sex-role expectations. Hofstede’s cultural femininity is defined in
terms of higher emphasis on social communal values. In Hofstede’s 1980 data,
Singapore fell slightly below the median and was thus cla_ssif ied as a "feminine"
country.

Our own studies on the cultural values of Singapore (Chang and Wong, 1995)
found that both industry and social harmony were highly endorsed by
Singaporean subjects as the more important values. Values pertaining to indus-
try contain concepts that are more instrumental and agentic in nature; while
values of social harmony contain concepts that are more expressive and commu-
nal in nature (Chang, and Wong, 1995). Thus, characteristics that are classified
as masculine and feminine are both highly valued and desired by Singaporean

males and females. This is in sharp contrast to Western findings where mascu-
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line characteristics were found to be of greater desirability then feminine
characteristics (e.g. Taylor and Hall, 1982). Within the cultural context of
Singapore, with its dual emphasis on both industry and harmony, are instrum-
entality and expressiveness still considered highly sex-typed personality traits ?

Recently, a series of studies involving gender traits were conducted in
Singapore. A recurrent theme was noticed in the findings across two studies
which might shed light on the concept of gender traits as a self-report
personality variable. In the following, I will briefly summarize the empirical
studies and point out this recurrent theme. A discussion focused on culture, gen-
der traits and sex role behaviour will also be presented in an attempt to explain

this recurrent phenomenon.
The Empirical Studies

Study I- Gender Traits and Leadership Behaviour

In the first study, Spence & Helmreich’s Personal Attributes Questionnaire
(PAQ) (1978) was used to measure masculinity and femininity of incumbent male
(n=42) and female (n=40) managers (average age=30+; average education=13
years formal schooling). The PAQ was read and evaluated by a small group of
Singaporean male and female students to judge the appropriateness of the traits
for male and for females in Singapore. Cronbach alpha values were calculated
for the M and the F scale. Alpha of M scale was 0.82; alpha of F scale was 0.80.
Both values were well within the acceptable range. Correlation coefficient be-
tween M and F scales was 0.20 (p=.06). What was interesting was the even distri-
bution of gender traits across male and female managers. Male and female
subjects showed almost equal self-ratings of femininity and masculinity.

The equal distribution of feminine and masculine traits was also reflected
in their self-perceived management styles: an equal distribution of task- and

soctal-orientedness. Post-hoc analyses however, revealed no significant
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differences between any two groups (Chang and Tam, 1994) (see Tables 1a, b, c, d
and Figure 1).
Table 1.
Gender Type and Management Style Scores Across Sexes

a. Means and Standard Deviations of Masculinity/Femininity Scores for Males and Females.
Males(n=44) Females(n=42)

Mean S. d. Mean S.d. Fratio(df=1.84) Prob.
Masculinity 30. 02 4. 39 29.29 3.24 0.7784 0. 3801
Femininity 29. 00 2.96 29.29 3.43 0.1716 0.6797

b. Means and Standard Deviations of Management Style Scores For Males and Females.
Males(n=44) Females(n=42)

Mean S.d. Mean S.d. Fratio(df=1. 84) Prob.
Initiation 54. 50 7.19 56. 33 5.11 1. 8416 0.1784
Consideration  '56. 48 7.10 57.05 5. 37 0.1753 0.6765

c. Percentage of Males and Females in Each Gender Type.

Masculine Feminine Androgynous Undifferentiated
Males 217.3% 11.4% 34.1% 27.3%
Females 31.0% 14. 3% 31.0% 23.8%

d. Chi-squares For Gender Type Frequencies Between Males and Females.

Gender Type Observed Freq. X2 Df Prob.
Masculine males=12
females=13 0.04 1 0. 8415
Feminine males=5 0. 0909 1 0.7630
females=6
Androgynous males=15 0.1429 1 0. 7055
females=13
Undifferentiated. males=12 0.1818 1 0.6698

females=10
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A separate set of analyses was perf orfned with multiple regression on gender
traits as predictors and management styles as dependent variables. It was found
that for the pooled male and female sample, both femininity and masculinity
predicted consideration, a person-oriented style of management (R2=0.28,
p<0.001). Femininity contributed to a larger proportion of variance (R?=0.19,
p<0.001); when femininity Was partialled out, masculinity contributed to an
additional 0.09% of the variances. Initiation, a task-oriented style, was
significantly predicted by masculinity (R2 =0.08, p<0.01) for this pooled sample.
This result is consistent with the femininity/masculinity; person/task dichot-

omy.
Study II-Gender Traits and Achievement Motivation

In the second study, we surveyed gender traits of secondary school students
(N=184, 87 males and 97 females; average age 15) and their achievement motiv-
ation. Gender traits in this study were measured with a Chinese Sex Role
Inventory (CSRI) (Hui and Wong, 1992) developed in 'Hong Kong. CSRI was de-
rived on the basis of the Chinese Adjective Check List (Yang and Li, 1971). CSRI
contains items that can be considered culture- specific to the Chinese. As in
study 1, the CSRI was independently reviewed by a small group of Singaporean
male and female students to judge the appropriateness of the traits for males
and for females. Cronbach alpha values calculated for both the masculinity and
femininity scale were found to be within the acceptable range (alpha of M=0.83;
alpha of F=0.77). Correlation coefficient between M and F scales was 0.54
(p<.001). We obtained essentially the same result: that there is an even distri-
bution of gender traits across both sexes (see Tables 2a, b, ¢, d and Figure 2).

In addition to the analysis of variance of WOFO, stepwise regression was
also performed. It was found that for the pooled male and female sample, mas-
tery was significantly predicted by masculinity (R2=0.031, p<.05), while work eth-
ics was significantly predicated by femininity (R?=0.055, p<.00). However, compe-

tition was not predicted by either gender trait. Masculinity was also found to
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Table 2.

Gender Type and Achievement Motivation Scores Across Sexes

a. Means and Standard Deviations of Masculinity/Femininity Scores for Males and Females.

Males(n=8T) Females(n=98)

Mean S.d. Mean S.d. Fratio(df=1.183) Prob.
Masculinity  91.64 14. 99 88.59 16.15 1. 7602 0.1863
Femininity 85.14  14.27 82.74 13. 80 1. 3415 0. 2483

b. Means and Standard Deviations of Achievement Movtivation Scores For Males and Females.

Males(n=8T7) Females(n=98)

Mean S.d. Mean S.d. Fratio(df=1. 183) Prob.
Competition 3. 46 0. 65 3.51 0.61 0. 3239 0.5700
Mastery 3.55 0.44 3.56 0. 46 0.0167 0.8974
Work Ethics 3.76 0.51 3.94 0. 46 6. 2523 0.0133%

*p<05.

c. Percentage of Males and Females in Each Gender Type.

Masculine Feminine Androgynous Undifferentiated
Males . 12.6% 14. 9% 39.1% 33.3%
Females  12.2% 12. 2% 32.7% 42.9%

d. Chi-squares For Gender Type Frequencies Between Males and Females.

Gender Type Observed Frea. X2 Df Prob.
Masculine males=11 0. 0435 1 0.8348
) females=12
Feminine males=13 0. 0400 1 0. 8415
females=12
Androgynous males=34 0. 0606 1 0. 8055
females=32
Undifferentiated males=29 2. 3803 1 0.1229

females=42
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significantly predict the overall score of WOFO (R%=0.06, p<0.01).

Discussion

These results are somewhat different from Western findings. Two
differences are noted here: (1) When gender traits are measured as personality
variables, there are no sex differences; and (2) motivations and behaviours pre-
dictable by gender traits are also evenly distributed across sexes.

The relatively high alpha values of the M and F scales of both the PAQ and
CSRI indicate that the concepts of masculinity and femininity are highly re-
liable and coherent concepts in Singaporean Chinese. Independent evaluation of
face validity of the measures also found them to be appropriate measures of
male and females characteristics.

n both studies, the femininity measure and the masculinity measure were
found to be ’positively correlated with each other. In study 2 they were
significantly correlated (p<.001); in study 1 the magnitude of r barely missed the
significant level (p=.06). These results concur with the earlier finding by
Maznah and Choo on Malaysian Malay and Chinese students.

Since the findings are consistent across two different samples, using two
instruments developed independently of each other, it is felt that the findings re-

flect an inherent nature of gender traits in Singapore.

The Culture Context of Singaporean Chinese: Achievement and Social Sensi-
tivity

It is suggested that the prevailing value structure of Chinese Singaporeans,
one that emphasizes both achievement (task; instrumental) and civic harmony
(social: expressive) (Chang and Wong, 1995), provides the context in which the ef-
fect of gender is moderated. The emphasis of social, expressive values by the

Chinese perhaps contributed to the relative, more feminine rating of
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Singaporeans in Hofstede’s cross-national study of Work Values.

It is proposed that under this value environment, the importance of both
task-oriented strivihg and social-oriented interpersonal sensibility will be
internalized by the individual regardless of sex. Masculinity and femininity
measured by either Western designed instruments, such as the PAQ, or indigen-
ous instrﬁments, suéh as the CSRI, reflect the core masculinity/femininity of
task/social dichotomy. In cultures where social sensitivity is equally emphasized
for males and females, the femininity trait will be socialized in both sexes.

While it was not our intention to test the theory of androgyny (Bem, 1974),

this consistent finding inadvertently suggests a balanced development of mascu-

linity and femininity traits of Singaporeans.
Gender Traits and Sex Role Behaviour

Our _findings seem to contradict long-held impressions about the Asians,
that is, at the behavioral level, they seem to be highly sex-typed (Wong & Leong,
1993). How do we explain.this apparent paradox ? A number of plausible
explanationsk are proposed here: (1) Sex as a structural role category; (2)
differences in public and private presentations of the self and (3) role- guided
manifestation of underlying gender traits.

It is proposed that the answer may lie in Deaux (1984)’s theorization on struc-
tural categories in social organization and the Asian tendency of compartmenta-
lizing different domains of life. Social structure or perceived social categories af-
fect an individual’s personal identity and guide the individual’s behaviour with
appropriate role-prescribed scripts. Literature abound in documentation of the
role-guided social behaviour of the Asians. We now have empirical evidence to
suggest that the Chinese and the Japanese are highly sensitive to situational
cues in their self presentation (Cousins, 1989).

Reviewing a decade of studies in gender traits and sex role behaviour,
Spence (1985) wrote: "Gender is pervasive but gender effects do not reside solely

in the person or situation............ " (p.172). She further observed: "... We have
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gained an increased appreciation of the role of situational factors...... Self -
presentatibn strategies, expectation states and other concepts that have been
formulated to recognize the importance of interaction processes in the develop-
ment and maintenance of gender-related behaviours move us considerably be-
yond the more static conception of gender as a psychological determinant..."
(p.172).

For the more situation-sensitive Chinese, it is logical to expect that the
presentation of self in social situations may differ from the private reflection of
personality traits, that is, there might be more inconsistency between the public

and the private self.
Social Category/Role Guided Public Presentation

In Asian societies, especially the Chinese, males and females are classified
into distinctively different cafegories; Each category of people is accorded with
clearly defined social roles. These roles prescribe scripts for proper behaviours
of males and females in social situations. They are guidelines for public

domains, that is, social behaviour.
Self-rating as Private Presentation

Personality traits are personal, individual characteristics of the self, the pri-
vate domain. Social behaviour and public presentation of the Chinese may follow
the strict guideline of role expectations while the private reflection will reveal in-
dividual characteristics attributable to the private aspect of the self. Tools to
measure gender traits are self-rating scales. The surveys were conducted anony-
mously. The subjects were assured of confidentially. Thus, the survey situation
can be construed as a ‘private’ situation where the Asians were found to reveal
more of the‘ ‘private self’, the part of the self that contains personal

characteristics of the individual.
Sex Role Guided Manifestation of Gender Traits

The potential behaviour-trait inconsistency can also be explained in terms of



232

cultural-influenced manifestations of individual traits and motivations. Mascu-
linity trait in Chinese females may be expressed in the personal striving of goals
that are sanctioned by the society such as assisting the men in their lives,
husbands, sons or brothers, to achieve in education, career and business. Like-
wise, Chinese men may manifest their femininity in being committed family
men, caring friends, and supportive supervisors in literary or artistic pursuits.
What we have found in Singapore may be a common cultural phenomenon of
a number of countries. It would be interesting to compare data from other
cultures which also place high emphases in interpersonal sensitivity, such as
that of Thailand or the Philippines, to gain a better understanding of the re-

lationship between gender traits, cultural values and social behaviours.
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A Research Note: Gender Traits in Singapore

Weining C. Chang

(ABSTRACT)

A recurrent theme was noted in the findings of two studies involving gender
traits --- masculinity/femininity --- in Singapore. In both studies, gender traits
were found to be evenly distributed across male and female subjects. In contrast
to reported Western findings, the majority of the subjects fell into the non-sex
typed categories: androgynous and undifferentiated. This finding was consist-
ent across the two studies of different age groups (teenagers versus adults), dif-
ferent demographic indicators (students versus managers) and across two differ-
ent measures: the Personal Attribute Questionnaire and a Chinese Sex Role
Inventory developed in Hong Kong. Cultural values which emphasize both social
sensitivity and achievement in both males and females were cited as potential

explanations.
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